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There are many different approaches to promoting and extending television programs online. As shows of all
genres are being extended online before, during and after broadcast time, different platforms and strategies are being
used by broadcasters to extend the on-air experience of television. But despite the variety of the available options for
broadcasters, these initiatives are always launched in order to create more significant and effective ways for the
audiences to engage with the program and channel’s brands, both on-air and online.

What follows is a selection of 15 digital TV brand extensions created by broadcasters around TV shows during the
past 3 months. These examples have been selected to illustrate recent, original and unique initiatives while also
covering a variety of different types of digital practices.

Among these examples, some feature impressive interactive online creations to immerse fans into the program’s
universe and brands. Such is the case of UNIVERSES OF FRINGE, and GET COMMITTED, websites launched to
accompany the returning season of series "Fringe" and "American Horror Story" in the USA, or of FRESH MEAT
HOUSE, in the UK. Similar extensions are created to both activate a program’s audience as it returns on screen
and to promote the launch of new shows: such has been the case of COMMAND CENTER and SILICON VALLEY
STATUS, created to buzz around two new shows in the USA.

Alongside important online interactive efforts, more punctual and limited initiatives exist. We notice examples
of this in relation to special dates (PRETTY LITTLE LIARS HALLOWEEN'’S PARTY, for instance). These examples of
more simple and punctual extensions are significant inasmuch as they illustrate the capacity of broadcasters to create
online extensions for programs in diverse and versatile ways.
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In this, Twitter remains television’s best (social) friend as it continues to inform many of the extensions
broadcasters are creating, that are often build around this social network putting it at the heart of the online
experience. The ZOMBIE ATTACK ON TWITTER campaign created by NT1 and Darewin in France to promote the
launch of series "The Walking Dead" is only one of the recent examples of how Twitter, and Social TV more
generally, is today key in engaging with audiences and in particular with younger demographics.

While examples have been selected worldwide, numerous examples of innovative and successful digital
extensions to TV programs exist today outside the Anglo-Saxon markets — for instance in Germany, in the
Netherlands and in France — where digital extensions are also becoming commonplace. But the USA and the UK
remain to date the most active markets globally as to extending television outside the box.
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FRINGE: UNIVERSES OF FRINGE // FOX /| USA p. 05
LAST RESORT: COMMAND CENTER // ABC // USA p. 06
FRESH MEAT: FRESH MEAT HOUSE // CHANNEL 4 // UK p. 07
START-UPS: SILICON VALLEY: SILICON VALLEY STATUS // BRAVO // USA p. 08
MOONSHINERS: TWEET-POWERED DISTILLERY // DISCOVERY CHANNEL // USA p. 09
THE WALKING DEAD: ZOMBIE ATTACK ON TWITTER // NT1 // FRANCE p. 10
PRETTY LITTLE LIARS: PLL HALLOWEEN PARTY // ABC FAMILY // USA p. 11
SONS OF ANARCHY: SOA APP RELOADED // FX /| USA p. 12
THE VOICE OF HOLLAND: SINGING SUNDAY APP // RTL4 /| NETHERLANDS p. 13
THE VOICE: JOIN THE TEAM // PROSIEBEN // GERMANY p.14
THE AMAZING RACE: GRAND JEU AMAZING RACE // D8 /| FRANCE p. 15
REVOLUTION: POWERED BY THE PEOPLE // NBC // USA p. 16
AMERICAN HORROR STORY: GET COMMITTED THE EXPERIENCE // FX /| USA p. 17
LE MEILLEUR PATISSIER: SOCIAL SHOP // M6 // FRANCE p. 18
BOARDWALK EMPIRE: NEW YORK VINTAGE RIDE // HBO // USA p. 19
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FRINGE: UNIVERSES OF FRINGE // FOX // USA -

B — GENETICS
CELLULAR REPLUCATION

DETAIL

Former biotech research scientist, Dr Malcolm Truss, worked at
Massive Dynamic and specialised in cellular replication

CHARACTER : 4 3) WM

s
FRIDAY 9/8¢ FOX. _ UNIVERSE LOCATION r EPISODE 5

SELECT A FILTER

UNIVERSE

CHARACTER

Copyright: Warner Bros. Entertainment / FOX Broadcasting Company  All rights reserved
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LAST~RESORT

#losResort  THURSDAYS 8|7¢ b

Spacagh: waichi introduced the extensive interactive
e 'Command Center' for its new drama
"Last Resort". When accessing the site,
rt preview of the pilot episode begins to
R P : ” The website looks like the command

= = of a submarine containing a large variety

A@) b s of different format-related content:
‘MISSIUNAI.[RI

B )

LAST~RESORT LAST~RESORT LAST~RESORT

Moo MASNSA[Tc 5% e T e

W LATEST TWEETS TWEET NOW

with different levels

links to the official Twitter and Tumblr
accounts; a preview of Instagram and
Pinterest profiles; links to GetGlue check-
in and to the interactive 'Com Center' on
YouTube; a section with downloads such
as wallpapers, Facebook profile pictures
and a Twitter skin.

the first episode with background
information about characters and
items such as missiles used in the
series; a horizon mode with a
special scene of the series; a
sneak peek and other videos
featuring characters.

Copyright: Walt Disney Internet Group All rights reserved
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b wmchoow 40

swae [0 o)

b e flacanl en "Fresh Meat" returned in October 2012,
. | annel 4 launched the interactive companion
: 3 bsite "Fresh Meat House" accompanying the
gy omersien g "N on premiere. The content is produced by

Kingsley's Room

f e J WieN > team behind the original series.

> wechoow 40
swane [/ | 4)

WHERE DO YOU WANT T0GO? v LATEST CONTENT | STUDENTCOUNSEWOR || CAREPACKAGE || HOWARDFM | CUPS

Some items contain video files
ersonal notes or the
oward FM" webisodes
on the eccentric main
radio show.

Fans can acc {
flat mates, the living room and ‘
kitchen. Each room provides | > 45
clickable items of the tenants. 3 suare 118 | 40

WHERE DO YOU WANTTOGO) + uaresTcontent | stuoent counseuor IR HOWARDFM | CUPS
] 0005 : 0322

* care packact I8

GOT A FRIEND WHO COULD
USE STUDENT UIFE TIPS?

Fotiom the steps below. Clic the net buton

Fans can send a so-call
'‘Care Package' to frien
with a personal note. Insi
the package are select
items from the website.

sgn-ott:

o Sendto frens Give me a call if you need anything o

Copyright: Channel 4 All rights reserved



START-UPS: SILICON VALLEY: SILICON VALLEY STATUS // BRAVO // USA

SILICON VALLEY STATUS

IT'S NOT JUST A STATUS, IT'S A STATEMENT.
WHAT'S YOURS?
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Even a brilliant, British accent won't help lame Facebook updates. Hermione

will help you keep your Facebook friends entertained and coming back for 1) <venway>
more! Ben. . w he got
ns plcn dasting
am
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MOONSHINERS: TWEET-POWERED DISTILLERY // DISCOVERY CHANNEL // USA

Discovery Channel's reality docu "Moonshiners"
urned in early November 2012. For the

M”A/Mﬂm Tweet-Powered DISTILLERY wz?ouaw | second season, the broadcaster launched a
/oe 0 2 '

M == — itter-based community contest. The Tweet-

owered Distillery' allowed fans to help create a

o 2 stomized moonshine (a self brewed shine)
d win format-related items.

QoY WERE
CLOSED

The tweet-campaign was split up into five
phases - explained in detail with photos
| and videos. To participate, users had a
 variety of choices in each phase. Their
"9 choice had to be tweeted to the official
> DSC Twitter account @Discovery
ombined with the hashtag #moonshiners.

0’.4.?‘,%‘:}'4?_*5'."?« o
“;.

In the first phase, fans could vote with hashtags for the ingredients:
#malt, #wheat or #rye. The second phase allowed fans to vote for
the fermentation with the hashtags #sharp, #balanced or #aromatic.

%ote FOR YOUR FAVORITE : Yote FOR YOUR FAVORITE :

In the third and fourth phase, they could vote for the distillation #SHARP FE™™  #RED
processes. And the fifth and final phase allowed fans to vote for the EEZS #BALANCED —
packaging with the hashtags #red, #blue and #white. The so-called e
'tweet meters' present the current votes. The final moonshine will be #AROMATIC #BLUE

unveiled during a special event.

Copyright: Discovery Communications, LLC. All rights reserved
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Accueil Personnages Photos News Videos

VIRUS ZOMBIE - ALERTE
CONTAMINATION !

Suite a la contamination de nombreux collaborateurs de NT1 par un virus
d'origine inconnue, nous avons congu un spot TV pour mettre en garde
la population et vous les de sécurité.

Partager: ElJaime 36R 1 3 W Tweeter 76

Copyright: NT1 / Darewin

Followers

. Zombie Laura @Zombielaural ~ 3 Follow

Zombie Jean @Zombieleant 2+ || 3 Follow
1l faut vivre ses réves et non pas réver sa vie !-

Georges Brassens. Enfin je crois. Récemment
pére d'une adorable Prunille. Employé au péle
RH de @ntitv WAaa

Zombie Denis @ZombieDenis 2| 3 Foliow
32 ans / Paris, amateur de bons vins, fan de

? Gainsbourg. Vigile chez @ntitv Slhanwrsshhhh

. Zombie David @Zombie
Zombie Charléne @Zombie
Epicurien, amateur de bonne
Actuellement en mission chez|

Account suspended
The profile you are trying to view has been suspended. To retum to your home timeline, click here.

© 2012 Twitter About Us Contact Blog Status Resources APl Business

All rights reserved
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PRETTY LITTLE LIARS: PLL HALLOWEEN PARTY // ABC FAMILY // USA

In fall 2012, ABC Family released the
Facebook app 'PLL Halloween Party' for
its series "Pretty Little Liars". The app was
designed to create social buzz with
Facebook and Twitter after the midseason
finale in late October 2012.

Pretty Little Liars
Halloween Party

brought to you by

Samsung CALAXY < gdll!

G 23 90

days hours minutes

pisode ended, a sneak
pcoming winter premiere
unlocked in the app.
chat option and the
[ b ans could take part in a
During and after the broadcast of the last p et 0 win a Galaxy S Il from
episode, fans could ask two of the main , | &N ung. It was the first time,
actors questions. The different show's \BC F so used Facebook for its
hashtags were in the trending topics on [ tors. There were 1.1
Twitter during the broadcast. . media comments about
/ : 1.1 million tweets and
public Facebook posts -
luefin Labs.

Get o Pratty Littio Snock Peck ot ho winte, walchnow 7

Copyright: abc family All rights reserved
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SONS OF ANARCHY: SOA APP RELOADED // FX // USA

FX motorcycle club drama "Sons of Anarchy" returned
with its fifth season in September 2012. So far, two
at-related apps had been launched: the SOA app and
Gear. The official SOA app was downloaded more
400,000 times since its launch. Now, the cabler has
bined the best of the two apps into one dedicated
app for Android and iOS.

Fans can access the in-app second-screen
feature SOA Gear in sync with on-air or
catch-up episodes. Items appearing on the
TV screen can be accessed and purchased.
Additionally, a Twitter stream has been

Users can take a virtual tour through the
motorcycle gang's headquarter. In the i J
SWIPE mode, users can browse through fisioy e K. | SAcRoREs, Yeis §  TreOrghal S0k
the app by wiping with their fingers. The :
GYRO mode allows users to browse by
rotating on their own axis. Within the
virtual rooms, red 'A" signs lead to
additional content or the next room.

Womee @

The app also provides background
information on characters, productions
notes and trivia, as well as access to
appisodes, which were released two
times a week.

Copyright: FX Networks, LLC. All rights reserved
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THE VOICE OF HOLLAND: SINGING SUNDAY APP // RTL4 // NETHERLANDS

"The Voice of Holland - Singing Sunday" is a
ff of the music casting show "The Voice of
nd" and premiered on Sunday, Oct. 14, 2012
L4. Fans can take part in the show using a
i , second-screen app, named after the show
SINGING SUNDAY yranded by show sponsor Vodafone.

talortenshow op zondagmiddag. Vanuit o ke stosl kun jo heerik
nagenieten van de leuksto en mociste optredens.

ool [0 )
mmmnmt:u-uhmmm > z
s ‘ L ; After the performance, users

Wie woet, word Jj wel do leukste Sunday Singer en gaat jouw -
e
| rating

voice meerdere

Suooes en voel zangpleziert

Downioad de app hisronden:

> coosemar | | 8 mues evone

Fans can sing along with their favorite
talents in order to compete fo W W W
exclusive home concert performe - <\'/) <\'/> c\'/, <\'/>
the finalists. To participate, users ‘ \'/ i \ \'/ | . \'/ i

to use the video recqrd mode in the i T T) B a T

app and start recording at least 30

seconds of themselves singing along
with the song on air.

ormances can be saved and uploaded
e Voice of Holland - Singing Sunday"
2| and shared on social networks. Users

receive points and badges for participation and the
- @ vocal coach of “The Voice of Holland" provides singing
a eek, the spinoff show features a
e best home uploads.

Copyright: Talpa Content/ RTL Nederland / CLT-UFA SA All rights reserved
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THE VOICE: JOIN THE TEAM // PROSIEBEN // GERMANY

i L v g€
O
Yoo w2 (W)
« P NEXT
BLIND AUDITION HIER ANHOREN

DEIN TEAM ALLE STIMMEN

468 1260

)o 1¢ Die Blind Auditions sind vorbell
X

Hier siehst du dein aktuelles Team und d
Punkte die dir jedes Talent eingebracht hi
pOICE MOK=S Komme néchste Woche wieder, um dein Tea
fur die Battle Shows zusammen zu stelle
487

DEIN TEAM ALLE STIMMEN

yi - ﬁ“

Adom Sly Alsata Blanca Brigitte
Wieneke Lorenz

Christin Kieu Dallah Stingl Dennis
LeGree

Copyright: ProSiebenSat.1 Digital GmbH All rights reserved
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THE AMAZING RACE: GRAND JEU AMAZING RACE // D8 // FRANCE

To promote the French edition of adventure format “The
azing Race”, the new channel D8 launched a Facebook
b allowing fans to guess which couple of participants will
eliminated at the end of each of the episodes and in
ch order. After liking the show's official Facebook page,
yers must drag and drops tiles representing the couples
varticipants in the correct order of elimination.

AVOUS DE JOUER!
FAITES VOS PRONOSTICS
Choisissez vos bindmes et glissez les dans les cases

GAGNEZ VOTRE AMAZING RACE

A votre tour, partez faire le tour du monde. Avec une enveloppe de 20 000 euros, organisez ce
voyage & votre convenance : escales, continents, villes, hitels, visites....
Vivez cette expérience unique avec la personne de votre cholx

The Facebook app also provides
information on each of the participating
couples with scores of their chances to

17;...rr atec @ axt.
2S.

SR

- SNy --ﬂ, pEN
L)
4 sogn
s 'S o .
g A

\
LOS ANGELES w

Vil U

+ g
\ Y
)
' \\ ‘ JOUER AGAGNER EPISODES BINOMES
“ 4 .
VALIDER N A
mes pronostics s’_m— - Ns 5
T W =cscrve ooaol

LE CAP

Players guessing cor
have a chance to win a 20.000
Euro prize to organize their
very own trip around the world.

Copyright: D8 / The Walt Disney Company France All rights reserved



REVOLUTION: POWERED BY THE PEOPLE // NBC // USA

“POWFRFED RY THFE PFOPI F”

Thanks to your votes, REVOLUTION screenings will be coming to the following cities
SHARE Vritoimeins. "C P Voo

RQLI.-WER THE CITIES FOR THEATER 1!?0. o::::
Pokaiteie g Inspired by the series' theme (the world facing an
: inexplicable permanent power blackout), the screening

in New York then was accompanied by a bigger

special event: 80 "power pedalers" on exercise bikes,

CLICK TO WATCH THE EXTENDED PREWEW

REVOITTION

PREMIERES SEPT17
MONDAY.10/9c

Aoz o voies we ek, NOC 0 FM o epact il leion CIck 1 900 Oficial ukes

To promote the first season premiere

of J.J. Abrams "Revolution" series,

NBC ran a campaign called "Powered

By The People". For a start, users

were given the chance to vote eleven

cities in the country to host a pre-

premiere theater screening of the :

show's pilot episode. i a  local
Transportation
encouraged guests to bike or
the venue, and provided bike va

Copyright: NBCUniversal Media, LLC All rights reserved
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AMERICAN HORROR STORY: GET COMMITTED THE EXPERIENCE

AMERICAN

7 e o it L1
s i":2;a’-‘:“:.;i’:‘,";:::i(::::n "WATCH THE
fo . But
¢ thefc deckese fene T . WEBISODES £

alysie, soon
sion of their

. sNOISSIWAY

FX introduced the inte
website "Get Committed"”
weeks prior to the seaso
premiere of "American

Story" in mid October 2012

By the end of the night they begged for THE EXAM
an oscape, and desperately cried, “Let
us out.” Share their experience. if you
dare. Welcome to the Asylun.

Get Committed: The Experience’

£ ¥ B AMERICAN HORROR STORY ASYLUM. SSL7FX

TEST 1 OF 7

RORSCHACH

Fans could also enter the

'AHS:  Asylum

ANALYSIS OF EMOTIONAL FUNCTIONING AMERICAN tem_ber Az,
AND THOUGHT DISORDER. HORRoR STORY. 9?? ESQ’IBMRIITE'I;%E Id win a four-

= A%, TR sylum. There,
to a series of
2nts. The tests

WELCOME TO THE ASYLUM. bix webisodes

INSTRUCTION: YOU ARE REQUIRED TO
CONCENTRATE ON TEE INKBLOT.

"Escape”

health' of participating users.

Copyright: FX Networks, LLC All rights reserved
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| Untweet ou un post chebopk
en échange a'une patisserie

Copyright: M6web All rights reserved
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BOARDWALK EMPIRE: NEW YORK VINTAGE RIDE // HBO // USA

For this special promotion campaign, HBO
T 7 R 43%E teamed up with Uber. Uber is an on-demand car
service that allows everyone to have a private
driver experience through iPhone, SMS, and
COURTESY OF web based requests. Fans had to download the

@ﬂﬁ@WﬂlK EMP'PF Uber app and select HBO as option in order to

T0am - BPM  AVAILABLE IN MANHATTAN® request a special vintage car pickup.

FREE ON DEMAND VINTAGE RIDES X

mid September 2012 with its third season. :
The premium pay-TV channel launched a

two-day real-life promotion campaign in GET YOUR FREE RIDE!
New York a few days prior the premiere. CANCEL REQUEST

SEASON PREMIERE
SEPTEMBER 16 9PM

iders must be 18 or over. Please bring photo
oth lar safety feature

other vehicles of the 1920°s era.

Copyright: Home Box Office Inc. / Uber Technologies, Inc. All rights reserved
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VAST MEDIA is a Berlin-based company specializing in providing competitive market analysis in
Social TV. We are tracking how international broadcasters and producers promote TV shows online
and extend their brands digitally in order to drive engagement with audiences on different platforms.

The TV@WEB DATABASE is part of VAST MEDIA’s unique tracking services for the television and
digital entertainment industry around the world. Daily updated, it contains hundreds of best practices
ranging from Social TV campaigns and multiplatform storytelling to second-screen apps, play-along
games and branded content.

vast-media.com
twitter.com/VAST _MEDIA
facebook.com/vastmedia.berlin
pinterest.com/vastmedia

This report is brought to you by MIPTV-MIPCUBE Visit mipworld website: www.mipworld.com

MIPTV is the world’s TV market & creative forum for Follow us
content on every screen, taking place every April and '~ :

. . http://feeds.feedburner.com/mipworld/ABNF
bringing together over 12,000 professionals from 100 3\ . . v
countries. _t_ http://twitter.com/_mip
Celebrating its 50th anniversary in 2013, MIPTV is the o _ :
place where the entire ecosystem of TV & online content hitp:/Awwaw. youtube. com/mipmarkets
comes together in Cannes to make deals, to be inspired n http://www.facebook.com/mipmarkets
and to forge new partnerships. m htto/linkd.infmi cet
MIPCUBE is the community of disrupters re-inventing the RGN MIPMATKELS
content experience at the heart of MIPTV. ®®  hitp://www.flickr.com/photos/mipmarkets

Download miptv/mipcom iPhone App: http://road.ie/mip-markets
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